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METOJIWYECKHUE PEKOMEHJIAIIMH

[Ipu moATrOTOBKE K HANMCAHUIO KOHTPOJIHHOW PabOThI HEOOXOIUMO HM3YUYUTh
OCHOBHOW IpaMMAaTH4YECKHN MaTepuall, PEKOMEHAYEMbIN MO Kypcy «VHOCTpaHHBIN
A3BIK JIEJIOBOTO OOIIEHUs», a TaKKe HCIOJIb30BaTh JOMOJHUTENbHYIO YUYEOHYIO
JUTEPATyPy U CIIPABOYHYIO JINTEPATYPY.

Bapuant pomamiHeli KOHTpOJIBHOW paOOThl  OMpPEAENsieTCS  y4alluMUCS
CaMOCTOSTEIILHO 0 MPUBEAEHHON TabIMIIEe COTNIaCHO HOMEPY M (pa JIUYHOTO Jea
yuamerocss (cM. Tabnuny). Pabora, BBINOJHEHHas HE MO CBOEMY BapUaHTY,
IIPOBEPKE HE IOJJICHKUT.

KoHnTponbHyto paboTy cieayer BBINONHATH B ydeHHUYecKoil Terpanu (12
JUCTOB) WM B IIEYaTHOM BapuaHTe Ha nuctax A4. Bee cTpaHMIbl TETPaau TOJKHbI
OBITh IPOHYMEPOBAHBI U HA HUX JOJKHBI OBITH TOJIS JUIS 3aMEUaHUi perieH3eHTa. B
KOHIIE pabOThI HY’KHO TIPUBECTH CITUCOK UCIOJIB3YEeMOM JTUTEPATYPHI (HE MEHEe TpeX
HMCTOYHUKOB), CCHUIKM Ha 3JIEKTPOHHbIC UCTOUHUKH, HAJO0 MOCTABUTH JIATy, MOJIUCH
U paciin(ppoBKY NOAMKCH.

Bce 3aganust gomaiiHel KOHTPOJILHOW PaOOThI BBIMOIHSIOTCS MHCbMEHHO,
COKpallleHHE CJIOB B paboTe He AOIMyCKaeTcs. 3aJaHus CIEIyET BBIIOJHITh B TOU
NOCJIEIOBAaTEIbHOCTH, B KOTOPOM OHM JaHbl B pabore. YcloBuUE 3alaHHA
HEOO0XO0JUMO MEPENUChIBATh OTHOCTHIO.

BapuaHTbl KOHTPOJIBHOW pabOThl BKIIOYAIOT 6 3aJaHHil 10 rpaMMaTUKe U
OJIHO 3aJ]aHUE JIEKCUYECKOTO XapakTepa.

I[Ipu Bemomnenun 3aganuss Ne 1 HeoOXoguMO  aKTyalIM3UPOBAThH
rpaMmMmaruueckuii  marepuan mo Teme «CymectButenbHoe.  OOpa3oBaHue
MHOKECTBEHHOI'0 YMCJIa CYLIECTBUTEIbHBIX» U 00pa30BaTh MHOKECTBEHHOE YMCIIO
PEAJIOKEHHBIX CYIIECTBUTENbHBIX. HE00X0IMMO N3YyUUTh UCKITIOUCHUS.

JIJist mpaBUIILHOTO BBHITIOJIHEHHS 3aaHusi Ne 2 HE0OX0IMMO aKTyalu3upOoBaTh
rpammathueckuii Marepuan 1no Tteme «lIpunararenbHoe. CTeneHM CpaBHEHUS
npujiaraTelabHbIX» W 00pa30BaThb CPABHUTEIbHYIO U IPEBOCXOJHYIO CTENEHH
CpaBHEHUS MpujarareabHbIX. HeoOX0oauMo U3yunTh UCKITIOUEHUS, a TAKKE MTPABUIIO
YABOEHUS COTJIACHBIX HA KOHIIE OJHOCJIOXHBIX MPUJIaraTebHbIX.

[Tpu BbimonHeHun 3agaHust Ne 3 clieqyeT akTyaJlU3UpOBaTh 3HAHUS IO
yHOTPEOJICHUIO MPEIOTOB B MPEMJIOAKEHUN U BCTABUThH MPOMYILIEHHBIE MPEAJIOTH B
IIPEIIIOKEHUSAX, IEPEBECTU UX HA PYCCKUM SI3BIK.

[Ipu BeimonneHun 3amanuss Ne 4 HeoOXOAMMO TIOBTOPUTH IpaBHIIA
IIOCTPOEHUS BOIIPOCUTEIBLHOIO MpeaIoKeHusa. Kaxkmoe mpeninokeHue 3aJaHus
COJICPKUT BBIJCJIICHHbIE clloBa. HeoOXoAMMo MOCTaBUTh OJWH U3 TSTH BHJIOB
BONPOCOB  (OOmui, K MOAJIekKAIIEMY, pa3leluTeIbHbIN, albTepHAaTUBHBIMH,
CIICLIMAIIBHBIN) K BBIJCJICHHBIM CJIOBaM.

3amanne Ne 5 mpeamonaraer moBTOpeHHE TeMm «Bpemena rpymmbl Simple».
Heobxogumo mpoaHaliu3upoBaTh MNPEMJIOKEHUS JaHHBIX 3aJaHuil: o0paTUTh
BHUMaHHE€ Ha HMX BHUJ (YTBEPAMUTEIbHOE, OTPHUIATENbHOE, BONPOCUTEIBHOE), Ha
WHJVKATOPBI BPEMEHHU, KOTOPBIE SBISAIOTCA NOJACKa3kaMu. [IpoBens nanHbli aHamus,
CJIeIyeT PacKpPbITh CKOOKH, yIOTPEOIIsisi MPaBUIIbHYIO (DOpMY I1aroJios.

[Ipu BemOnHEHUN 3amanus Ne 6 cieqyeT MOMHHUTB, YTO IMEPEBOJ TEKCTa HA



PYCCKHIA SI3BIK TpeOyeT CTUIUCTHYECKH BEPHOH (DOPMYIHMPOBKH MPEIJIOKCHHIA, B
COOTBETCTBMM C HOPMaMH pYyCCKOTo s3bika. [lepeBopg TekcTa IOMKEH OBITH
aJICKBaTHBIM, C TIPABWJIHHBIM MTOJ00POM JIEKCUYECKHUX EIUHUII.

BeimonmHeHHass KOHTpoJibHass paboTa MpenocTaBisieTcs B Quwinan B
YCTaHOBJICHHBIE CPOKH IS IPOBEPKHU M perieH3upoBanus. [locie mpoBepku paboThI
MpernojaBaTesieM, OHA OIICHUBAETCS «3aUTEHOY» WU «HE 3aUTEHOY.

Onenka «3auTeHO»: paboTa BBITIOJHEHA C COONIOJCHHMEM TpeOOBaHUN K
oQopMIIEHHI0O W  COIEP)KAHWMIO, M3JIOKCHHBIX B  JIAHHBIX  METOJIUYECKUX
PEKOMEHIalMAX; TPaMMaTUYECKUE 3aJaHHs BBITIOJHEHBI MPAaBUIBHO, MO CYIIECTBY;
rpaMMaTHYECKUN MaTepual M3y4eH, JIEKCUYECKHE EIUHUIIBI YCBOEHBI IIOJHO;
JIOITYCKAIOTCS HECYIIECTBEHHBIC OIMUOKH; TPaMOTHBIN, JJOTUYECKHIA TIEPEBOI TEKCTa,
oTpesieNieHue 3HAYCHUS CII0B, IPABUIILHO MOCTABIICHBI BOIIPOCHI K MPEAIOKEHHUIO.

OrneHka «HE 3a4TEHO»: JOMYCKAIOTCS CYLIECTBEHHbIE OLIMOKH, OTCYTCTBYET
NIepeBO], TIEPEBOJ HE COOTBETCTBYET COJEP)KAaHUIO, HapyIlieHa JIOTHKA IEePEBOJIA;
COJIep’)KaHWe TEKCTa HE OCO3HAHO, MEpPEeBOJi HCKaKAaeT CMBICI TeKCTa; rpy0o
HapyILIeHbI TpeOOBaHUsSA K 0(hOPMIICHHUIO.

Ecnu B peneH3un ykazaHbl 3aMe4aHUsl U OIMIMOKH, TO y4YalTUHCs JOJKEH B
ATOM ke paboTte crenaTh paboTy HaJl OMMOKAMH M MIPEICTABUThH €€ MPEToaaBaTelto
710 HaJYaJia y4eOHBIX 3aHATHM.

Ecnu pabora «He 3auTeHa», TO OHa BO3BpAILlaeTCs ydalleMycsl Ha JopaboTKy.
[ToBTOpHO BBITIONIHEHHYIO PAa0OTy BMECTE C HE 3a4TCeHHOW paboToi ciemyer
NPEeIOCTaBUTh B (pUTHal JIsi MIOBTOPHOTO PEIICH3UPOBAHUSI.

JlomamiHsisi KOHTpOJIbHAs paboTa CIY>KUT OCHOBAaHHMEM ISl JIOMyCKa K
UTOTOBOM aTTECTAIUU IO YICOHOU AUCIIUILTHHE.



BOITPOCHI IJIs1 CAMOCTOSATEJIBHOI'O U3YYEHUA

TEOPETUYECKAS YACTb
1. OcobGennocTu 00pa3oBaHKs MHOKECTBEHHOI'O YK CIIa UMEH
CYIIIECTBUTEIILHBIX.
2. [TputsokaTebHBIN MAJeK UMEH CYIIECTBUTEIHHBIX.
3. O0Opa3oBaHue CTENEHEN CPAaBHEHUS TPOCTHIX MpUIaraTeabHbBIX.
4. O0Opa3oBaHHE CTETICHEW CPABHEHHUS CIIOKHBIX MPUJIATaTeIIbHBIX.
5. O6pazoBanue u ynorpebdnenue Present Simple Tense.
6. O6pazoBanue u ynorpebnenue Past Simple Tense.
7. O6pazoBanue u ynorpebdnenue Future Simple Tense.
8. TlocraHoBKa BCeX BHIIOB BOMPOCOB K MPETOKEHHUIO (K MOAJIEKAIIEMY,
oO1IUiA, cTIeIMaIbHbIE, PA3ACIUTENbHBIN, AIbTCPHATUBHBIN).

INPAKTHUYECKASA YACTb
. Market research.

. Marketing plan.

. Branding.

. Customer profiles.

. Data collection.

. Pricing.

. Advertising channels.

. Distribution channels.

. The four Ps.

10. What is a marketing strategy.
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BAPHUAHT 1

1. OGpa3syiiTe MHOKECTBEHHOE YHCJIO CJIEAYIOMIMX CYIIECTBUTEIbHBIX.
a book, a cap, a city, a house, a box, a goose a foot, a day, a man, a potato

2. OOpa3yiiTe CpPaBHHMTEJbHYI0 W  NPEBOCXOJHYI0  CTeNeHM  CJeIYHIINX
NpUWiIaraTeJbHbIX.
cold, little, bad, interesting, short, large, big, far, happy, famous

. BeraBbTe nponymennsie npeaioru. Ilepeseaure npeaiokeHusi NMCbMEHHO.
. The furniture ... your study looks strange.

. They had finished their work ... the first of May.

. He decorates the walls .... his room ... pictures.

. The bus stop is ... our college.

A WOWN P W

4. ITocTaBbTe BOIIPOCHI K BBIJICJICHHBIM CJI0BaM.
1. We go to the English club twice a week.

2. Bishopton is a small town near London.

3. The doctor will come in the afternoon.

4. The students went to the canteen after lectures.

ol

. Packpoiite ckooku, ynorpeous the Present, Past, Future Simple. IlepeBenure
NpeaJaoKCHU MUCbMECHHO.

. They often (to speak) English in class.

. When the children (to begin) learning foreign languages?

. My working day (to last) eight hours.

. Ann (to translate) a lot of foreign letters at the office last week.

. He (to be) out tomorrow afternoon.

. We (to read), (to write) and (to speak) English during our lessons.

o Ok WDN B

6. 1) IIpoynTaiite 1 NUCLMEHHO NEPEeBEAUTE TEKCT.
MARKET RESEARCH
Market research is an important tool for any company, and it can help them to make
better business decisions. There are two main types of market research: primary research
and secondary research. Primary research involves collecting new data that doesn't already
exist. This could be done through surveys, interviews, or focus groups. For example, a
company may create a survey to find out what their customers think about a new product.
The information collected from the survey would be considered primary research.
Secondary research, on the other hand, uses existing data to learn more about a particular
topic. This could include things like industry reports, government publications, or online
databases. For example, a company might use secondary research to find out more about
their competition or to learn about trends in their industry.

2) Omnpenenure 3HA4YEeHUS] OKOHYAHMA - S (MHOKECTBEHHOE  YMCJIO

CYIIECTBUTEILHOI0 WK 3 JIMIO eJHHCTBEHHOE YHCJIO [J1aro/ia) B CJeIyIHUX CJI0BaX:
types, involves, surveys, customers, uses, reports, trends.

3) IlocraBbTe BCe BHAbLI BONMPOCOB (00IIMi, K MOJIeKANIEMY, CIEeNUATbHBIN,
pa3IleJIl/ITeJILHLII7[, aﬂbTepHaTHBHblﬁ) K MPEAJIOKCHUIO
Secondary research uses existing data to learn more about a particular topic.



BAPUAHT 2

1. OGpa3yiiTe MHOKECTBEHHOE YHCJIO CJIEAYIOUINX CYIIECTBUTENbHBIX.
a table, a friend, a dress, a wife, a sheep, a mouse, a tomato, a man, a noun, an ox

2. O0Opa3yiiTe CpPaBHUTEJbHYK) M TIPEBOCXOJAHYI0 CTEeNeHH CJeIYHIInX
NpUWIaraTeJbHbIX.
many, tall, hot, pleasant, good, easy, old, beautiful, fast, near

3. BcraBbTe nponyuenHbie npeaioru. llepesennre npeasnokeHnss NUCLMEHHO.
1. You may ring me up ... any time after 12 o'clock.

. Students are ... college ... the morning.

. The book has been written ... a group of authors.

. Their school is ... the centre ... your town.

B W

. IlocTaBbTE BOIIPOCHI K BBI/ICJICHHBIM CJI0OBaM.

. We discussed the plan for the term at the meeting.
. Your brother was at school in the morning.

. He didn't follow my advice.

. They will play football after the lessons.
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5. Packpoiite ckooku, ymorpeouB the Present, Past, Future Simple.
IlepeBeauTe mpeaI0KeHUsI MUCHMEHHO.

. There (to be) a lot of people at the lecture today.

. Our teacher always (to speak) English in class.

. What you (to prepare) for your lesson last night?

. We (to not go) if you (to not do ring) us up.

. Petrov (to speak) to us about the plan yesterday.

. My friend (to live) in Moscow.

o Ol WDN B

»

. 1) IlpounTaiiTe U NMCbMEHHO NepeBeIUTE TEKCT.
MARKETING PLAN

A marketing plan is a document that outlines your marketing strategy and the specific
tactics you will use to implement that strategy. It's an important part of your overall
business plan and should be used as a guide as you set up your business or make changes to
it. The purpose of your marketing plan is to identify who your target market is, how you
will reach them, and how you will differentiate your product or service from competitors.
Your marketing plan should include a description of your business and your target market,
an analysis of the competition, a list of your marketing goals and objectives, a description
of your marketing strategies and timeline for implementation, etc. By having a clear
marketing plan, a company allocates its time and resources better, which increases its
chances of success in the marketplace.

2) Onpenenure 3HAYeHHS] OKOHYAHUA - S (MHOXKECTBEHHOE  YHCJIO
CYIICCTBUTCJIbHOI'O HJIN 3 JUIO0 €e AMHCTBCHHOC YUCJI0 r.ﬂarona) B dJIeAyroumux cjioBax:
outlines, tactics, changes, competitors, allocates, resources, increases.

3) IloctaBbTe BCe BHAbI BONPOCOB (00IIMH, K MOAJIeKAIIEMY, CHeIHAJIbHbIMH,
pa3)1e.1mTe.m)H1>117i, aﬂbTepHaTHBHblﬁ) K MPEAJIOKCHUTIO
By having a clear marketing plan, a company allocates its time and resources better.



BAPUAHT 3
1. O6pa3yiiTe MHOKECTBEHHOE YHCJIO CJACAYIOIINX CYyIIeCTBUTEIbHBIX.
a dog, a sister, a face, a photo, a wolf, a tooth, a shelf, a kiss, a baby, a leaf

2. O0pa3yiiTe  CpaBHHUTEJIbHYIO U NMPEBOCXOAHYI)  CTENEeHH CJIeAYIOLIUX
NpUWIaraTeJbHbIX.
long, little, comfortable, lazy, good, large, impossible, lucky, difficult

3. BecraBbTe nponyieHnbie npeaioru. [lepeseaure npeasioskeHusi TUCbMEHHO.
. They have their English ... Monday and Friday.

. The guests were sitting ... the table.

. Our lessons begin ... six o'clock in the evening.

. We were waiting ... the train ... ten o'clock.

B w NP

. IlocTaBbTE BOIIPOCHI K BBIJICJICHHBIM CJI0OBaM.
. The children played in the nearest park.

. He worked a lot last Sunday.

. They will return next week.

. Alice goes to the University every day.

B OWN PR &

5. Packpoiite ckooku, ymorpeous the Present, Past, Future Simple. IlepeBeaute
NnMpenJoKCHUl MUCbMEHHO.

. The talk (to be) very interesting.

2. We always (to work) at the blackboard in class.

3. Our students (to read) a lot of English books last year.

4. When the lecture (to begin)?

5. They (to do) a lot of exercises at home.

6. They (to decide) to go to the country last Monday.

[EEN

6. 1) [IpounTaiiTe U NUCHbMEHHO NEepPeBeIUTE TEKCT.
BRANDING

Branding is an important part of marketing. It helps customers to recognise a product
and know what it is like. A brand is made up of different parts, including the name, the logo
and the colours. A strong brand can help a company to sell more products and make more
money. For example, in 2018 Apple was the world’s most valuable brand. Its brand value
was $182 billion! But branding is not just for companies. People can have personal brands
too. This is especially true for a person who works in the public eye, like film stars and
sports stars. Their brand shows their personality and what they are like. For example, the
actor Dwayne Johnson possesses a very strong personal brand. He is known as ‘The Rock’
because he is very strong, and this is also his brand name for his business.

2) Onpene.lmTe SJHAYCHUSA OKOHYAaHUA - S (MHO)KQCTBEHHOC YUCJI0
CYmEeCTBUTECJIbHOIO WIN 3 JIMIIO ¢AUHCTBECHHOC YUCJIO r.ﬂaro.ua) B CJICAYHOIIHUX CJI0BaXx:
helps, customers, parts, products, brands, works, shows.

3) IlocraBbTEe BCe BHIAbI BONPOCOB (00IIMIl, K MOAJIeXKAILIEMY, CHEelHAJTbHbIH,

pa3euTe/bHbIH, AJIbTEPHATUBHBII) K MPEAJI0KEHUIO:
The actor Dwayne Johnson possesses a very strong personal brand.



BAPUAHT 4

1. O0pa3yiiTe MHOKECTBEHHOE YHCJIO CJIEAYIOLUIMX CYIEeCTBUTEIbHbIX.
a hat, a room, an apple, a brush, a hero, a country, a life, a woman, an ox, a sheep

2. O0pa3yiiTe CpPaBHUTEJIbHYI) M TNPEBOCXOJHYI0 CTeNeHU CJeAYIOInX
InpujiaraTCjIbHbIX.
helpful, bad, hot, easy, important, fast, many, serious, old, beautiful

. BcraBbTe nnponymenHbie npeasioru. Illepeseaure npeaiokeHus MUCbMEHHO.
. She is a pretty girl ... large blue eyes, brown hair and slender figure.

. He is very good ... English.

. When it is dark, we switch ... the light.

. The book has been written ... a group of authors.

A ODNPEFE W

. IlocTaBbTE BOIIPOCHI K BBIJICJICHHBIM CJIOBaM.
. | work at the office.

. She speaks many foreign languages.

. The pupils went to the cinema yesterday.

. Tom likes cakes very much.

A WO R A

5. Packpoiite ckxo0ku, ymorpeomsB the Present, Past, Future Simple.
IlepeBeauTe mpeaI0KeHUsI MUCHMEHHO.

1. There (to be) a lot of work to do tomorrow.

2. My son (to learn) English and German himself.

3. They (to be) at their office yesterday morning.

4. Nick (to translate) the texts from English to Russian.

5. I (to not forget) the place where we spent our holiday.

6. We (to translate) the texts yesterday.

6. 1) IIpoyunTaiite 1 NUCLMEHHO NEPEeBEAUTE TEKCT.
CUSTOMER PROFILES

Customer profiles are summaries of information about a group of people who buy
products or services. A customer profile includes things like age, gender and income, as
well as more personal details like hobbies, interests and values. It is often created by
businesses to help them understand their customers better and make decisions about how to
market their products or services. For example, if a company wants to sell a new type of
running shoe, they might create a customer profile of young adults aged 18-30 who enjoy
running as a hobby. They might also include information about where these people live,
how much money they earn and what kind of music they listen to. This information can
then be used to decide how much the shoes should cost, what colours and styles would be

popular, and where the shoes should be sold.

2) Orlpez(e.]mTe 3JHAYCHUSA OKOHYaHUuA - S (MHO)KeCTBeHHOQ Yucjao

CYmEeCTBUTECJIbHOI0O HJIN 3 JIUIIO € AMHCTBCHHOC YUCJI0 marona) B CJIOBax:
products, includes, details, interests, decisions, wants, colours.

3) TIlocTraBbTE BCe BHABI BONPOCOB (001U, K MOJIeKALEMY, CHIENUATbHBINM,

pa3)1eJ1nTeﬂbelﬁ, aﬂbTepHaTHBHblﬁ) K MPEAJIOKCHUTIO
A customer profile includes things like age, gender and income.



BAPUAHT 5

1. OGpa3yiiTe MHOKECTBEHHOE YHCJIO CJIEAYIOIINX CYyIIeCTBHTEbHBIX.
a fly, a story, a man, a day, a brother, a box, a film, a goose, an eye, a game

2. O0pa3yiiTe CPAaBHHMTEJbHYI0) H TIPEBOCXOAHYI0 CTeNEeHH CJeAYIOIIUX
NPUWIAraTeJbHbIX.
useful, easy, thick, light, young, old, interesting, wide, difficult, clean

. BecraBbTe nponyuieHusie npeaioru. Illepeseaure npeanioxkeHuss MUCbMEHHO.
. ... Sunday we are going ... an excursion ... bus.

. They are speaking ... new book.

. I am going to enter ... the university this year.

. She travelled ... train.

A ODNPEFE W

. IlocTaBbTE BOIIPOCHI K BBI/ICJICHHBIM C/JI0BaM.
. My friend works at the people's court.

. He likes to play football at his school.

. Nike had worked all day yesterday.

. Your sister s apartment is very nice.
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5. Packpoiite ckodoku, ymnorpeouB the Present, Past, Future Simple.
IlepeBeauTe npeasioKeHUs: NUCbMEHHO.

1. We often (to have) dictations in class.

2. | (to read) the paper while you are away.

3. Her sister (to live) and (to work) in Moscow.

4. What you (to do) after the classes?

5. What you (to prepare) for your lesson last night?

6. When the children (to begin) learning foreign languages?

6. 1) IIpounTaiiTe 1 MUCHLMEHHO NEPeBeINTE TEKCT.
DATA COLLECTION

A lot of the data that is collected today is done so automatically by computers. However,
there are still some situations where humans need to collect data manually. For example, if
a company wants to find out how people use their website, they might ask a group of people
to use the website and then interview them afterwards. This type of data collection turns out
to be time-consuming, but it proves to be very useful. When you're collecting data, it's
important to record it carefully. If you're using a questionnaire, for example, make sure you
write down the answers in the same order as the questions. Finally, when you've finished,
it's important to store the data somewhere safe. You might need to look at the data again in
the future, so it's a good idea to keep it in places where you can easily find it.

2) Onpenenure 3HAYeHHs] OKOHYAHMST - S (MHOKECTBEHHOE YHCJIO
CYILIECTBUTEJIbHOTO WM 3 JIMIO0 eAMHCTBEHHOE YHUCJI0 IJaroja) B CJeAyIOIIUX
cJIOBaX:
computers, humans, wants, turns, proves, answers, places.

3) IlocraBbTe BCe BHABI BONPOCOB (001IMii, K MOAJIeKALIEMY, ClIeNNATbHbINM,
pa3euTe/ bHbIH, AJIbTEPHATUBHBIN) K MPEAJI0KCHUIO:
Today computers collect a lot of data automatically.



BAPUAHT 6

1. O0pas3yiiTe MHOKECTBEHHOE YHCJIO CJeIYIOIIHX CYIIeCTBUTE/IbHbIX.
a student, a girl, a mother, a family, a knife, a deer, a swine, a book, a foot, a story

2. O0pa3yiiTe CpPaBHUTEJLHYI0 W NPEBOCXOAHYI) CTeNeHH CJIeTYHIHX
npuiaararejbHbIX.
short, thin, strong, comfortable, large, good, bad, deep, old, talent

3. BcraBbTe nponymeHHbie npeaioru. [lepeBeaure nmpeasioskeHusi TUCbMEHHO.
1.She is looking ... her mother.

2. ... summer we spend our free time ... the bank ... the river not far ... our town.

3. | can open the door of my house ... the key.

4. Tam fond ... my friend.

4. TITocTaBbTe BOIIPOCHI K BBIJICJICHHBIM CJI0BaM.

1. You can take my red pencil on the table.

2. The best students receive scholarships.

3. We read, write and speak English during our lessons.
4. Bishopton is a small town near London.

5. Packpoiite ckooku, ynorpeous the Present, Past, Future Simple. IlepeBeauTe
NpeaJoKCHUS MUCbMEHHO.

. My son (to learn) English and German himself.

. They (to be) at their office yesterday morning.

. | (to want) to answer the letter but then I forgot.

. Why you (to get up) early tomorrow?

. My friend (to live) in Moscow.

. | (to have to stay) at home this evening.
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. 1) llpounTaiiTe H MUCLMEHHO NEPEBEIUTE TEKCT.
PRICING

When a company plans to sell a product, it’s necessary to decide how much it costs.
This is the price. Sometimes, people say that something is expensive if the price is high and
cheap if the price is low. But this is not always true. It depends on the thing or the situation.
For example, if you buy a plane ticket for $100, it is cheap because usually it costs more.
But if you buy a sandwich for $10, it is expensive because usually it costs less. There are
different ways to establish the price of a product. Some companies look at the cost of
making the products and then they add some money. Other companies look at the prices of
similar goods, and then they decide the price. Some companies change the price depending
on the time of year or the place.

2) Onpenenure 3HAYEHUS  OKOHYAHUA - S (MHOKECTBEHHOE  YHCJIO

CYmECTBUTECJIbHOT0O HJIN 3 JIMIO eIlI/lHC_TBeHHOG YUuCJI0 marona) B CJIOBax:
plans, costs, depends, ways, products, prices, goods.

3) IlocraBbTe BCe BHABLI BONPOCOB (00IIMH, K MOMJIEKALIEMY, CIeNUAIbHBIN,
pa3aenTebHbII, ATLTEPHATHUBHDIN) K MPeIJI0KEHUI0:
Some companies change the price depending on the time of year or the place.



BAPUAHT 7

1. O0pa3syiiTe MHOKECTBEHHOE YHCJIO CJIEIYIOLIUX CYIIECTBUTEAbHbIX.
a game, a pound, a potato, a fork, a month, a shelf, a city, a swine, a wife, a wish

2. O0pa3yiiTe CPaBHUTEJbLHYI) H TPEBOCXOJHYI0 CTEeNeHU CJeayIIHX
NPUWIAraTeJbHbIX.
wide, cheap, nice, polite, expensive, difficult, late, interesting big, long

3. BcraBbTe nponymeHnbie npeaioru. [lepeBequre npeasioskennsi nMcbMeHHO.
. When it is dark we switch ... the light.

. They have their English ... Monday and Friday.

. Their school is ... the centre ... your town.

. He decorates the walls ... his room ... pictures.
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. IlocTtaBbTE BOIIPOCHI K BBIACJICHHBIM CJIOBaM.

. My sons read these magazines every day.

. We read, write and speak English during our lessons.
. Your brother was at school in the morning.

. He didn't follow my advice.
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5. Packpoiite ckxookn, ymorpeousB the Present, Past, Future Simple.
IlepeBenure npenioKeHUs NMCbMEHHO.

1. We often (to have) dictations in class.

2. He (to be) out tomorrow afternoon.

3. Petrov (to speak) to us about the plan yesterday.

4. We (to not go) if you (to not do ring) us up.

5. Her sister (to live) and (to work) in Moscow.

6. They (to decide) to go to the country last Monday.

6. 1) IlpounTaiiTe 1 NUCLMEHHO MepPeBeIUTE TEKCT.
ADVERTISING CHANNELS

Many companies use different advertising channels to reach their customers. The most
popular channel is TV. However, it is also the most expensive. So, many businesses use
other channels as well. One company puts adverts on billboards while the other firm places
them in newspapers. Companies also use social media a lot. In fact, 90% of advertisers use
Facebook. It's also very good for targeting specific groups of people. Another popular
channel is YouTube. Many companies make their own videos and then put them on
YouTube. It's a good way to reach young people. In fact, 50% of YouTubers are aged 18-
34. Many companies also use Instagram. They post photos and videos on their Instagram
pages. Again, it's a good way to reach young people. 90% of Instagram users are under 35.

2) Onpe)le.JmTe SJHAYCHUA OKOHYaHUusA - S (MHO)KCCTBEHHOG YUucJjIo
CYmECTBUTECJIbHOIO HJIN 3 JIMIIO € AMHCTBCHHOEC YUCJI0 rnarona) B CJIOBax:
channels, customers, puts, adverts, places, advertisers, users.

3) IlocraBbTe BCe BHUABI BONPOCOB (00U, K MOMJIeKALIEMY, CIEeHUAIbHBIN,
pa3euTe/bHbINA, AJIbTEPHATHBHBII) K MPEAJI0KCHUIO:
Many companies use different advertising channels to reach their customers.



BAPUAHT 8

1. OﬁpasyﬁTe MHOK€CTBEHHOE YU CJI0 CJIeYIOIIHNX CYLIeCTBUTEbHbIX.
a cap, a city, a house, a box, a goose, a foot, a day, a man, a table, a friend

2. O0pa3yiiTe CpPAaBHUTEJIbHYI0 W TPEBOCXOAHYI0 CTeNMeHH CJIeTYIOnX
NpUWiIaraTeJbHbIX.
good, easy, old, beautiful, fast, near, interesting, short, large, big

3. BeraBbTe nponyuienHbie npeaioru. [lepesennre npenio:keHusi MiCbMEHHO.
1. We swim ... the river, lie ... the sun and gather berries ... the forest.

2. Don't worry ... such kind of problem.

3. ... our stay ... Kiev we shall see many places ... interest.

4. | put... my dress and go ... the kitchen.

4. ITocTaBbTE BOIIPOCHI K BBIJICJICHHBIM CJI0BaM.
1. She speaks many foreign languages.

2. They will play football after classes.

3. They will return next week.

4. Alice goes to the University every day.

5. Packpoiite ckooku, ynorpeouB the Present, Past, Future Simple. IlepeBeaurte
NpeaJoKCHU MUCbMECHHO.

. When the lecture (to begin)?

. We always (to work) at the blackboard in class.

. | (to want) to answer the letter but then | forgot.

. There (to be) a lot of work to do tomorrow.

. We (to translate) the texts yesterday.

. Mike (to translate) the texts from English to Russian two days ago.
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. 1) IlpounTaiiTe U NMCbMEHHO NepeBeIUTE TEKCT.
DISTRIBUTION CHANNELS

Distribution channels are the ways that products get from producers to customers.
They can be direct or indirect. In a direct distribution channel, the producer sells directly to
the consumer. For example, there are no intermediaries when people buy books on
Amazon. In an indirect distribution channel, there are one or more intermediaries between
the producer and consumer. For example, cars can be sold through dealerships. Most
companies use indirect channels because they want to focus on their core business and
leave other activities (such as transportation and storage) to specialists. Companies can use
different types of intermediaries. A wholesaler buys large quantities of goods from
producers and sells them to retailers while a retailer sells goods to the final consumer.

2) Omnpenenure 3HA4YeHUs] OKOHYAHMS - S (MHOKECTBEHHOE  YMCJIO

CYmEeCTBUTECJIbHOIO HJIN R} JII/II_IO eIlI/lHC_Tl?eHHOC qncno_marona) B CJIOBax:
ways, producers, sells, dealerships, specialists, buys, retailers.

3) IlocraBbTe BCe BHABLI BONPOCOB (00IIMH, K MOAJIEKAIIEMY, CHENHAJTbHbIH,
pa3aejnTeIbHbIA, ATLTEPHATHUBHDbIN) K MPEIJI0KEHUI0:
A retailer sells goods to the final consumer.



BAPUAHT 9

1. O0pas3yiiTe MHOKECTBEHHOE YHCJIO CJeIYIOIIHX CYIeCTBUTE/IbHbIX.
a fly, a story, a man, a day, a brother, a box, a film, a goose, an eye, a game

2. Oopa3yiite CPaBHHUTEIBHYIO 7] IMPEBOCXOAHYIO CTeneHu CJIEAYIOLIUX
npuiaararejJbHbIX.
helpful, bad, hot, easy, important, fast, many, serious, old, beautiful

3. BcraBbTe NMPpONyI€eHHbIEC NPEAJIOTNA. HCPEBe)II/ITe NMpEeAJ0KEHUA MMCbMEHHO.

1. We were waiting ... the train ... ten o'clock.

2. When it is dark, we switch ... the light.

3. You may ring me up ... any time after 12 o'clock.

4. ... summer we usually spend our free time ... the bank ... the river not far ... our
town.

4. IlocTaBbTE BOIIPOCHI K BBIJICJICHHBIM C/JI0BaM.
1. He likes to play football at his school.

2. He didn't follow my advice.

3. Nike had worked all day yesterday.

4. Your sister's apartment is very nice.

5. Packpoiite ckooku, ynorpeous the Present, Past, Future Simple. IlepeBeauTe
NMPpEeAJOKCHUA MUCbMEHHO.

. My friend (to write) to me very often last year.

. They (to be) at their office yesterday morning.

. There (to be) a lot of people at the lecture today.

. Our teacher always (to speak) English in class.

. The talk (to be) very interesting.

. We (to read), (to write) and (to speak) English during our lessons.
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. 1) IIpounTaiiTe ¥ MUCHLMEHHO NEePeBeINTE TEKCT.
THE FOUR Ps

Marketing is about putting the right products in the right places, at the right prices, at the
right time. It's called the marketing mix and it consists of four Ps — product, place, price,
promotion. First, think about your product. Is it a good idea? Will it sell? Next, think about
your place. Where will you sell it? In a shop? On the Internet? A company also thinks about
the price. How much will you charge? Finally, think about promotion. How will you tell
people about it? With advertising? On TV? Online? If you get all of this right, your
business could be very successful. But if you get any of it wrong, it could be a disaster! But
there's another P that's just as important — people. Who are your customers? What do they
want? You need to know these things before you start your business.

2) Omnpenenure 3HAYeHUS  OKOHYAHUA - S (MHOJKECTBEHHOE  YHCJIO
CYIIECTBUTECJILHOT0O MJIA 3 JIMIIO ¢ AUHCTBEHHOC YUCJIO0 r.ﬂarona) B CJICeIYIOIUX CJI0Bax:
products, places, prices, consists, thinks, customers, things.

3) IlocraBbTe BCe BHAbLI BOINPOCOB (00IIMI, K MOJIeKALEMY, CIEeNUATIbHBIN,
pa3aeyuTe/IbHbIN, aIbTEPHATUBHBIN) K NMPeAJI0KEHUIO:
A company also thinks about the price.



BAPHUAHT 10

1. Oﬁpa3yﬁTe MHO’KeCTBEHHOE YHMCJIO0 CJIeYIOIIUX CYyleCTBUTeIbHbIX.
a dog, a sister, a face, family, a knife, a deer, a swine, a book, a foot, a story

2. O0pa3yiiTe CPAaBHUTEJIbHYIO U MPEBOCXO/AHYIO CTENEHU NMPUJIaraTeJbHbIX.
cold, bad, happy, famous, long, comfortable, lazy, good, large, impossible

3. BecraBbTe nponyuenHble npeaaoru. [lepesennre npenio:keHusi NMCbMEHHO.
1. ... our stay ... Kiev we shall see many places ... interest.

. The bus stop is ... our college.

. They have their English ... Monday and Friday.

. ... Sunday we are going ... an excursion ... bus.
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4. IlocTtaBbTE BOIIPOCHI K BBIACJICHHBIM CJI0BaM.
1. The pupils went to the cinema yesterday.

2. She speaks many foreign languages.

3. We go to the English club twice a week.

4. Bishopton is a small town near London.

5. Packpoiite ckooku, ynorpeous the Present, Past, Future Simple. IlepeBeaure
NMpeaAJoKCeHU MUCbMEHHO.

1. They (to do) a lot of exercises at home.

| (to read) the paper while you are away.

They often (to speak) English in class.

They (to be) at their office yesterday morning.

Ann (to translate) a lot of foreign letters at the office last week.

| (to not forget) the place where we spent our holiday.
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. 1) IlpouunTaiiTe ¥ NUCLMEHHO NepPeBeIUTE TEKCT.
WHAT IS A MARKETING STRATEGY

A marketing strategy is a long-term, forward-looking approach and an overall plan of
any organization with the fundamental goal of achieving a sustainable competitive
advantage by understanding the needs and wants of customers. A marketing strategy
considers the resources a firm has, or it is required to allocate in an effort to achieve an
objective. Marketing strategies usually involve an effort to increase revenues or assets
through a series of promotional activities. Marketing strategies can differ depending on the
unique situation of the individual business. Corporate marketing objectives are typically
broad in nature, and pertain to the general vision of the firm in the short, medium or long
term. As an example, if one pictures a group of companies, top management may state that
sales for the group should increase by 25% over a ten-year period.

2) Onpene.]mTe SHAYCHUA OKOHYAaHUA - S (MHO)KeCTBeﬂﬂoe qucjio
CYmEeCTBUTECJIbHOI0 HJIN 3 JIMIIO € AMHCTBCHHOC YUCJI0 marona) B CJIOBax:
needs, wants, considers, resources, objectives, pictures, sales.

3) IlocraBbTEe BCEe BHU/IbI BONPOCOB (00INMH, K MOAJIEKALIEMY, CleHHAJIbHbIM,
pa3aeJnTebHbIA, aIbTEPHATUBHbIN) K MPEIJI0KEHUI0:
Marketing strategies usually involve an effort to increase revenues or assets through a
series of promotional activities.
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